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RSVP Works for Golf Courses
Over 21% of RSVP households plan to play golf

in the next 12 months.

SOURCE: On Target Research, study of RSVP households

212 calls
50,000 homes (4x) “We continue to get an excellent response
RSVP Columbia from our RSVP card. We have now been a

FHF year around user for going on 12 years.

“Your direct mail piece has been far
superior to any other product or medium
we have used including direct mail,
brochures, newspapers, radio and web site.
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“You have the right target audience which,
coupled with your effective message design
capabilities, translates to strong business
for your customers.”

Timothy P. Kane, Owner
Charleston National
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50,000 homes (3x)
RSVP Cape Fear (Wilmington, NC)

Contact RSVP Office | 855-200-7787(RSVP)
RSVP@RSVPpublications.com | www.RSVPpublications.com



